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Hamilton Medical acquires STIMIT AG

Hamilton Medical has successfully completed the acquisition of STIMIT AG,
based in Biel.

STIMIT AG develops noninvasive technologies for stimulating the diaphragm muscles of mechanically
ventilated intensive care patients using magnetic fields. With this acquisition, Hamilton Medical expands its
portfolio and strengthens its position in the market.

The integration of STIMIT AG into the Hamilton Group will take place gradually, with the aim of strategically
combining the respective competencies and fostering joint growth.

“We look forward to a shared future, developing new ideas together, advancing innovation in the field of
mechanical ventilation, and shaping sustainable success,” emphasizes Bob Hamilton, CEO of Hamilton Medical.

“We remain committed to the STIMIT innovation the next years to come, and we know that Hamilton Medical
is the world’s best partner to unlock the full global potential of our technology in the respiratory care market,”
say Ronja Muller-Bruhn (CEO), Harald Genger (COO) and Oliver Miiller (Head of Sales) of STIMIT.

From left to right: Oliver Miller (Head of Sales STIMIT), Harald Genger (COO STIMIT), Ronja Mdller-Bruhn (CEO STIMIT), Bob Hamilton (CEO
Hamilton Medical), Andreas Wieland (Member of the Board Hamilton Medical), Johannes Bleuel (COO Hamilton Medical)
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About Hamilton Medical

In 1983, Hamilton Medical was founded with a vision: To develop Intelligent Ventilation solutions that make life
easier for patients in critical care and for the people who care for them. Today, Hamilton Medical is a leading
manufacturer of critical care ventilation solutions for a variety of patient groups, applications, and
environments.
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